
Improving the likelihood that persons eligible for SNAP 
will make healthy food choices within a limited budget 
and choose physically active lifestyles consistent with 
the current Dietary Guidelines for Americans and the 
USDA food guidance

Sub-Recipients:

University of Georgia:
·   Offers in-person and online classes, including Food Talk, Food Talk:   
     Better U, Food Talk: Farmers Market, Food eTalk, and Food eTalk:   
     Better U.
·   Uses social marketing for FNV and direct to promote education    
     opportunities offered by UGA.
·   Focuses on policy, systems, and environmental change interventions   
    through Healthy Child Care Georgia in early childcare settings.

Georgia Department of Public Health (DPH)
·  Mission statement is as follows: “To prevent disease, injury and   
    disability; promote health and well-being; and prepare for and respond  
    to disasters.”
·  Uses SNAP-Ed funds to support health districts to work with employers  
    and communities to build and expand Worksite Wellness programs and  
    develop and sustain Community Gardens. 
 

Open Hand Atlanta:
· Offers Cooking Matters, evidence-based nutrition education for adults,  
   kids, teens, and parents. 
· Includes Cooking Matters at the Store for Parents and Cooking Matters  
  at the Store for WIC Parents to give hands-on learning experiences on  
   how to get the most nutrition on a tight budget. 
· Uses a Health Retail marketing campaign called “Are you Hungry for   
   Healthy?” as well as social marketing to promote MARTA markets.
· Includes FVRx, a fruit and vegetable prescription program partnering   
  with Wholesome Wave Georgia to provide nutrition education to   
  program participants.
  

HealthMPowers:
·  “Empowering Healthy Choices in Schools, Homes, and Communities”
·   A three-year school-wide intervention promoting nutrition, education,  
    and physical activity in childcare, elementary schools, and secondary             
    schools. 
·  Trains school staff and parents on child nutrition and physical education  
   and implements in-school events and assemblies to educate students on  
   nutrition and physical education. 
·  Reaches communities through the Out-of-School-Time program to   
   provide training to youth development professionals to give 30 minutes  
   of physical activity to every child they serve.
·  Using community-based interventions through healthy retail.
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